
Social Network Analysis

ECTS : 2

Volume horaire : 18

Description du contenu de l'enseignement :

This course is an introduction to social network analysis. It focuses on complex networks (aka real world networks), social
online media (Facebook, LinkedIn, etc.) and business networks as contemporary phenomena. Students will acquire basic
theoretical concepts and methodological skills for the analysis of social capital and its effects on careers, reputation, economic
activities, social movements, politics, diffusion of innovation, etc. for individuals and organizations. The course will include an
introduction to social networks and network visualization and an introduction to current knowledge on social capital and for
individual and organizational networks in social life, business life and the economy.
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