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Description du contenu de I'enseignement :

This course delves into the contemporary transformations of consumption and work and how they impact consumer lifestyles.
It draws upon insights from consumer culture, marketing, and organization studies to elucidate how evolving dynamics
between consumption and work can foster more ecological ways of living.

We will begin our journey by defining consumer lifestyles. Subsequently, we will explore the emergence of new ways of
working and new ways of consuming, investigating their relationship with ecological consumer lifestyles.

We will examine contexts and cases from coworking spaces, eco-districts, remote work arrangements, the sharing economy,
urban foraging, part-time agricultural work and third places. Through this journey, we aim to unravel whether and how these
phenomena contribute to the emergence of novel consumer lifestyles rooted in sustainability.

Compétence a acqueérir :
At the end of the module, students will be able to:

1. Understand the evolving relationship between consumption and work, and explain how these changes shape
contemporary consumer lifestyles.

2. Develop their own opinion on the ecological implications of emerging work and consumption practices such as
coworking, urban foraging, and the sharing economy.

3. Apply key theoretical insights from consumer culture theory, marketing, and organization studies to real-world contexts
and case studies.

4. Collaborate in group projects to critically examine and propose strategies that foster more sustainable ways of living
through the intersection of work and consumption.

5. Reflect on their own lifestyles and articulate how personal and collective choices related to work and consumption can
contribute to ecological transitions.

Mode de contréle des connaissances :
Group Project and Class Attendance
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